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Abstract 
As a widely used social application in China, Wechat greatly changed the way of 
social interaction, and also bring psychological effects on individuals. With the 
increased use instensity, phenomenons as information anxiety, lack of attention, alone 
together raised concern these years. Studies about the effects of social networking are 
not new, but most of them focused on Facebook, used survey method and then got 
correlational evidences. Researches about Wechat, experimental method and causal 
evidences are rare. 
In present study, the effects of Wechat use are explored using field experimental 
method, possible reasons of these effects are also taken into account using qualitative 
method. The study is also an attempt of this special field experimental method so that 
we pay extral attention to key points of design and its underlying problems. 
Subjective well-being, alienation, work engagement and self-control are choosed as 
potential effects after literature review and case study. As most people are users of 
Wechat and have already affected by it, we use reverse intervention (intervene their 
usage of Wechat). Considering the feasibility, the final intervention comes that, the 
total time of everyday use should not be more than 30 minutes during 15 days. 
85 students and employees in Beijing are recruited in the study. 22 of them were 
involved in qualitative study by keeping diaries and interviews, in order to get deep 
insights on what they experience during 15 days and how these effects come about. 
Other subjects were assigned to an experimental group or a control group. They were 
asked to report daily time of Wechat use during 15 days and do the pre test and post 
test before and after that. 
The results indicate that the negative affects (affective well-being) of subjects 
decline after intervention, but life satisfaction (cognitive well-being) remain 
unchanged. Qualitative materials indicate it should be done by the remission of social 
comparsion, information overload, compulsive Wechat use and time saving. 
Alienation remain unchanged, but qualitative study shows the interaction of weak ties 
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improvement of concentration. Self-control increases in experimental group while it 
decreases in control group unexpectly. 
Since the main deficiency of field experimental method is lack of uncontrollable, 
we concern about potential deviations during all the period, from them we integrate 3 
categories, that is, subject deviations, intervention deviation and external deviation. 
All actual deviation and their impacts are discussed and the applicability and key 
points of field experimental method are proposed at last. 
 















  V 
目录 
 
1 绪论................................................................................................. 1 
1.1 社交网络的影响力与反思.............................................................................. 1 
1.2 主流研究领域与局限...................................................................................... 2 
1.3 社交网络斋戒案例及其启示.......................................................................... 3 
1.4 研究概要.......................................................................................................... 5 
2 文献综述......................................................................................... 6 
2.1 社交网络，Facebook 和微信 ........................................................................ 6 
2.2 社交网络影响研究的方法演进...................................................................... 8 
2.3 影响变量梳理................................................................................................ 12 
2.4 文献总结与研究框架.................................................................................... 23 
3 研究设计与执行........................................................................... 24 
3.1 设计要点阐释................................................................................................ 24 
3.2 总体设计........................................................................................................ 29 
3.3 量化方法........................................................................................................ 31 
3.4 质化方法........................................................................................................ 34 
3.5 执行流程一览................................................................................................ 36 
4 数据分析与质化洞察................................................................... 41 
4.1 被试群体分析................................................................................................ 41 
4.2 干预执行评估................................................................................................ 48 
4.3 影响变量检定................................................................................................ 51 
5 总结与讨论................................................................................... 70 
5.1 微信使用的影响............................................................................................ 70 
5.2 现场实验法.................................................................................................... 75 
5.3 意义与局限性................................................................................................ 81 

































  VII 
Contents 
 
1 Introduction ................................................................................... 1 
1.1 The Impact of Social Networking ................................................................. 1 
1.2 Current Researches and Limitation ............................................................. 2 
1.3 Cases of Social Networking Fast ................................................................... 3 
1.4 Research Profile ............................................................................................. 5 
2 Literature Review ......................................................................... 6 
2.1 Social Networking, Facebook and Wechat .................................................. 6 
2.2 The Evolution of Research Method .............................................................. 8 
2.3 Possible Effects ............................................................................................. 12 
2.4 Literature Summary and Research Frame ............................................... 23 
3 Research Design and Execution ................................................. 24 
3.1 Key Points of Design .................................................................................... 24 
3.2 Overall Design .............................................................................................. 29 
3.3 Quantitative Method .................................................................................... 31 
3.4 Quatitative Method ...................................................................................... 34 
3.5 Execution Process ......................................................................................... 36 
4 Data Analysis and Qualitative Insights ..................................... 41 
4.1 Subjescts Analysis ........................................................................................ 41 
4.2 Intervention Analysis ................................................................................... 48 
4.3 Effects Analysis ............................................................................................ 51 
5 Discussion .................................................................................... 70 
5.1 The Effects of Wechat Use .......................................................................... 70 
5.2 Field Experimental Method ........................................................................ 75 
5.3 Significance and Limitations ....................................................................... 81 
6 Inspiration ................................................................................... 84 
References ....................................................................................... 88 
Acknowledgments .......................................................................... 95 




















































的各个领域。据 CNNIC 2015 年 11 月的调查数据，微信手机端的使用率占调查
总体的 81.6%，文字聊天占其中的 88%，朋友圈占 80.5%[6]。微信大数据则更直
观地显示，2015 年 9 月微信日活跃用户为 5.7 亿[7]，2016 年 9 月达到 7.68 亿，
增长 35%；50%的用户每日使用微信 90 分钟，典型用户（大部分是 80，90
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